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ANALYTICS

Facebook  Analytics

Mixpanel

Traffic

Engagement

Conversion
Segment

Google Analytics

GTM



• LEARN FASTER 
• BETTER PRODUCT 
• IMPROVE CONVERSIONS 
• BIGGER ROAS

WHY



• WHY AARRR METRICS 
• GOOGLE  & FACEBOOK 
• Q&A 
• CONNECT & RUM

TODAY’S JOURNEY



GOOGLE  
ANALYTICS



https://analytics.google.com/analytics/web/demoAccount



GOOGLE 
ANALYTICS

SEARCH CONSOLE

GOOGLE ADS

GOALS

BASIC CODE 
+ ANONYMIZE IP

EVENTSE-COMMERCE

URL-BASED

EVENT-BASED

TRANSACTION-BASED

SEO KEYWORDS

RETARGETING

USER ACTIONS

ROAS



AUDIENCE



DEMOGRAPHICS



INTERESTS



AUDIENCES



ACQUISITION



ALL TRAFFIC  - SOURCE/MEDIUM



SEARCH CONSOLE



ALL CAMPAIGNS



• DOMAIN.COM? 
UTM_SOURCE=FACEBOOK& 
UTM_MEDIUM=CPC& 
UTM_CAMPAIGN=PIRATESKILLSMEETUP

UTM PARAMETER



BEHAVIOR



SITE CONTENT - ALL PAGES



ACTIVE USERS



COHORT ANALYSIS



SPEED SUGGESTIONS



PAGE SPEED INSIGHTS



EVENTS



GOALS



GOALS OVERVIEW



FUNNEL VISUALIZATION



GOAL DETAILS



ECOMMERCE



ECOMMERCE OVERVIEW



SHOPPING BEHAVIOR ANALYSIS



PRODUCT PERFORMANCE



ASSISTED CONVERSIONS



• HTTPS://SUPPORT.GOOGLE.COM/ANALYTICS  
• HTTPS://ANALYTICS.GOOGLE.COM?

ANALYTICS/ACADEMY  
• HTTP://WWW.LUNAMETRICS.COM/BLOG  
• HTTPS://MEASURESCHOOL.COM  
• HTTPS://WWW.KAUSHIK.NET/AVINASH 

RESOURCES

https://support.google.com/analytics
https://analytics.google.com?analytics/academy
https://analytics.google.com?analytics/academy
http://www.lunametrics.com/blog
https://measureschool.com
https://www.kaushik.net/avinash
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FACEBOOK 
ANALYTICS

AUDIENCES

DYNAMICS ADS

EVENT 
CODE

PIXEL CODE

Page Views

Standard Events

Event Parameters

Custom Conversions

Engagement

Audience

Lookalike

Retargeting

Product Catalog





ACTIVITY











PEOPLE
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