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10X EMAILS PRESENTS:



MARKET'S SEARCH FOR MEANING

HOW THE NEXT 60 MINS WILL GO: 

▸ Background on the Template 

▸ Why we use it 

▸ Where to use it (in a sequence) 

▸ How to Use it 

▸ Powerful Questions to ask 

▸ Teardown of Examples:  

▸ Example 1: Anti-Depressants 

▸ Example 2: Marketing Software 

▸ Template  

▸ Q&A



THE BACKGROUND
SECTION 1



MARKET'S SEARCH FOR MEANING

BACKGROUND

▸ Frustrated over why people STILL 
aren't buying. 

▸ Why do we accept 1, 2, 5, or even 
10% conversions as the norm? 

▸ Why are over 90% of qualified, 
ideal, perfectly-targeted customers 
STILL not buying? 

▸ Unlikely wisdom in Man's Search 
for Meaning. 



WHY WE USE IT
SECTION 2: 



MARKET'S SEARCH FOR MEANING

WHY WE USE IT

▸ Ideal customers subconsciously disqualify 
themselves as buyers.  

▸ Addresses Cognitive Dissonance as a reason for 
NOT buying. 

▸ Acknowledges that where there's pain - there's also 
a created self-image of failure, guilt or shame 
around it.  

▸ Gives our customer a chance to relive a shameful or 
painful moment - forgive it - derive meaning from it 
- and "close the meaning loop" through our product 
or service.  

▸ Through strategic reframing, we can move them 
from disempowered to empowered.  

▸ In a few mins, I'll show you how to do it :) 



MARKET'S SEARCH FOR MEANING

WHAT THE HECK'S A MEANING LOOP?

▸ A meaning loop is a more empowering diagnosis 
over a previous "negative" behavior. 

▸ We show how it was the best thing they could've 
done at the time -- and how it saved them from a 
worse off situation.  

▸ We create positive association around a negative 
experience. 

▸ And then lead them to remain consistent with 
their positive qualities by choosing the NEW, 
best action. (closing the loop).  

▸ ie. if we open the meaning loop by showing 
they were acting in their best interest -- we 
then link our product to CONTINUING to act 
in their best interest.  



MARKET'S SEARCH FOR MEANING

WHAT'S THIS EMAIL "SELLING"

▸ Self Forgiveness/Acceptance (“it’s not your fault”, “it was 
the best thing at the time”) 

▸ Clarity and understanding around previous behavior 

▸ Positive self-image as it relates to those previously 
‘negative” events/actions 

▸ A chance to stay consistent with that new meaning 
(through your offer). 



WHERE TO USE IT
SECTION 3





HOW TO USE IT
SECTION 4 



OPEN THIS DOC 

BIT.LY/SFE-MEANING



MARKET'S SEARCH FOR MEANING

QUESTIONS TO ASK: 



MARKET'S SEARCH FOR MEANING

THE TEMPLATE



SEE IT IN ACTION (OPEN WORKSHEET) 

SECTION 4 PT2. 



Q&A TIME
MARKET'S SEARCH FOR MEANING


