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SOUASH ® Schweppes / Asahi

Supply Chain Manufacturing New Product Equipment New Merger &
Integration Capability Development Investment Partnerships Acquisitions
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SQUASH ® Consumer Trends / Packs

Consumers are moving towards healthier beverages. Thisis reflectedin the

growth of perceived healthier categories over the past year.
SQUASH ®

Nielsen: national measured market, Volume % Change - MAT 04.12.15
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T. Sports Drinks

| Consumer health habits
— driving sales
Core range

- 600m| Gatorade x min 4 sku’s
- 600ml/ 750 ml Cool Ridge Layouts to reflect the curr.ent
- Other packs are preferred but optional Squas'h segment sales mix
*only one door coolers will be offered Simple Core range
unless the centre is large/high volume with
the total range available




SQUASH® Commercial Offer / Profit

CS
Base
List Pric”.
Carton | Price |Discount a’.er Wsale ! Revenu
Product Qty | (exgst) Value $ Di,count bottle e Profit | Margin

Plastic Bottles 250ml Pop Tops FruitDrink | 24 | $2633|$ 9.87 | #1646 S 069§ 230[$ 161] 70%4
Plastic Bottles 450l Pepsi / Schweppes | 24 [ $5256 | $24.76 |[$27.80 | § 1.6}
Plastic Bottles 500ml Reallced TeaCo | 12 |$2944|$ 821 [}$2123[$ 177
$24.63 #5138 |$ 0589 3.00[$ 242] 81%
Plastic Bottles 600m| Gatorade | 12 [$3550 31335 |§822.04 |$ 185|§ 420]$ 235| 56%4
Plastic Bottles 600ml Pepsi/ Schweppes | 24 | $6041 | $2416 |§36.25 |$ 151 ] v
Plastic Bottles 750m| CoolRidge | 20 |$5058|$2140 | §2018 ¢ 146(p 420[$ 274 65% .,
Plastic Bottles 1L CoolRidge | 12 [$2891]9 806|%0.85|s 174ffs 450[$ 276] 614
Plastic Bottles 1L Gatorade | 6 [$2718]$1150 $Mg68[s 26f$ 500[s 239] 48y
N

Ranging: Exclusively Schweppes products, with exceptions as outlined in the Trading Term Summary

Equipment: Refurbished Sanden one door equipment to be provided as required to existing and new
ouflets. 10 large Gatorade corf lute signs to use at events. Co branded light-boxes




Roll out Plan
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Schweppes Field focus

Newsletter/
Video hook up
and branding

After SA
communicate —
SAPL local field
visit all centres




