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The Aspen Leadership Group is proud to partner with Nova Southeastern University in the search for an 
Executive Director for Marketing Management and Senior Marketing Strategy Account Lead for Institutional 
Branding and Executive Accounts.  

The Executive Director for Marketing Management will develop, create, and implement data-driven 
marketing strategies and campaigns that encompass a variety of digital and traditional marketing techniques 
including advertising, digital lead generation, paid social media, relationship marketing, managed content, 
and other current communications practices to produce demonstrated, quantitative performance measures 
and results against defined business outcomes. The Executive Director will oversee an account that includes 
NSU branding and image advertising as well as marketing campaign plans and promotional support for 
fundraising and alumni relations, the President’s Office, and other executive communications priority areas. 
The Executive Director will partner with university deans, vice presidents, and enrollment managers as well 
as with partner agencies to lead all efforts in the development, implementation, and measurement of 
integrated marketing campaigns across paid, owned, and shared channels, with particular emphasis on web 
and digital channels. The Executive Director will manage a team of Marketing Strategy Account Leaders and 
Assistant Marketing Strategy Account Leaders and associates who will be assigned to specific 
accounts/colleges.  

Nova Southeastern University (NSU Florida) is a top-ranked, private national research university, providing 
high-quality professional educational and research programs at the undergraduate, graduate and 
professional/doctoral degree levels. At NSU, students don’t just get an education, they get the competitive 
edge they need to contribute and lead in their careers, their community and their personal lives. Established 
in 1964, the university includes 15 colleges, the 215,000-square-foot Center for Collaborative Research, the 
private JK-12 grade University School, the world-class NSU Art Museum Fort Lauderdale, and the Alvin 
Sherman Library, Research and Information Technology Center, one of Florida’s largest public libraries. NSU 
students learn online and at campuses in Fort Lauderdale, Fort Myers, Jacksonville, Miami, Miramar, Orlando, 
Palm Beach, and Tampa, Florida, as well as San Juan, Puerto Rico. With nearly 200,000 alumni across the 
nation and globe, the reach of the NSU community is worldwide. Classified as having “high research activity” 
by the Carnegie Foundation for the Advancement of Teaching, NSU is one of only 50 universities nationwide 
to also be awarded Carnegie’s Community Engagement Classification, and is also the largest private 
institution in the United States that meets the U.S. Department of Education’s criteria as a Hispanic-serving 
Institution.  

Nova Southeastern University’s Division of Public Relations, Marketing, and Creative Services is dedicated to 
representing, promoting, and serving the university. The division oversees all marketing and promotional 
communications projects for the university and is responsible for NSU’s overall brand management and 
advertising.  Consistency in NSU’s visual and content storytelling is essential for a strong brand. Public 
Relations, Marketing, and Creative Services devotes its diverse talents in strategic planning, marketing and 
advertising campaign management and metrics, design, writing, digital, web, and other creative services, as 
well as in public relations, influence campaigns, social media, internal communications, and crisis counseling 
to bring projects and campaigns to life in order to meet visibility, enrollment, fundraising, and university 
goals.  

https://www.nova.edu/
https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fnsuartmuseum.org%2F&data=02%7C01%7Cjdonzelli%40nova.edu%7Ce4435df3bfbd447ffe2708d80403fc67%7C2c2b2d312e3e4df1b571fb37c042ff1b%7C1%7C0%7C637263762453138209&sdata=ot%2BLwNuHYztWlvSMLFjy2oDUonMj3Y4NxF8MrMURWQo%3D&reserved=0
https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fsherman.library.nova.edu%2F&data=02%7C01%7Cjdonzelli%40nova.edu%7Ce4435df3bfbd447ffe2708d80403fc67%7C2c2b2d312e3e4df1b571fb37c042ff1b%7C1%7C0%7C637263762453138209&sdata=JhA9RgceuNC5am2t%2FIXo2QN8V0%2BzRIyKRVagjp45ehU%3D&reserved=0
https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fsherman.library.nova.edu%2F&data=02%7C01%7Cjdonzelli%40nova.edu%7Ce4435df3bfbd447ffe2708d80403fc67%7C2c2b2d312e3e4df1b571fb37c042ff1b%7C1%7C0%7C637263762453138209&sdata=JhA9RgceuNC5am2t%2FIXo2QN8V0%2BzRIyKRVagjp45ehU%3D&reserved=0


REPORTING RELATIONSHIPS 

The Executive Director for Marketing Management will report to the Vice President of Public Relations, 
Marketing, and Creative Services, Kyle Fisher. The Executive Director will oversee a team of ten current and 
future team members including Marketing Strategy Account Leaders, the Marketing and Events Production 
Manager, and Advertising Strategist/Media Buyer.  

  
 

PRINCIPAL OPPORTUNITIES  

NSU is at a point where we are growing opportunities to leverage paid and organic marketing strategies to 
grow the pool of qualified inquiries and applicants into our undergraduate and graduate/professional 
programs. With several years of demonstrated success in key colleges, this position will be integral in working 
with the Vice President to roll out strategic marketing and advertising plans throughout the portfolio (brand 
recognition and visibility, undergraduate recruitment, graduate/professional recruitment, health care clinics, 
fundraising, etc.) to generate revenue and demonstrate results. With higher education in a tumultuous time, 
a candidate who can prove they know how to attract qualified prospects with the “ability to pay” and 
“aptitude to succeed” will be successful. Lead generation campaign origination and oversight, combined with 
leading and coaching a new professional marketing team—the first at NSU—will be the initial focus areas, 
but this leadership position will also play a pivotal role in shaping the university’s overall brand strategy and 
image advertising/marketing campaigns, will contribute and lead efforts to advance NSU’s fundraising and 
brand recognition, and will work frequently with deans and university top officials to provide marketing 
counsel and enhance the university’s ability to track quantifiable measures of its marketing performance and 
investments. 

This position is ideal for a seasoned higher education marketing professional who is looking to build a team 
and chart a course for success for the institution. NSU is a young university (founded 1964) that is climbing 
the rankings charts and is poised to be recognized as a preeminent university, particularly in health care and 
marine science, in the coming years. Recent successes have convinced the NSU President and many of the 
deans and vice presidents that a disciplined approach to strategic marketing practices can be a profitable and 
potent game-changer at NSU. But we need an accomplished expert, leader, and motivator to roll out this new 
culture across the university and its health care entities. The successful candidate will help put NSU on the 
map nationally—the ingredients are ready for the right chef. 

–Kyle Fisher, Vice President, Division of Public Relations, Marketing, and Creative Services 
 

 
PRIMARY RESPONSIBILITIES 

The Executive Director for Marketing Management will  

• lead the development and execution of marketing strategies, communications initiatives, and go-to-
market plans that drive enrollment, fundraising, visibility, and reputation results with measurable 
KPIs, particularly for university image advertising, brand development, and promotion, and other 
presidential marketing and advertising priorities;  

• analyze data, insights, and best practices to create comprehensive marketing plans with clear 
objectives, effective use of brand positioning, and a targeted action plan that connects with target 
audience segments and markets to produce desired results; 

• plan, direct, supervise, and coordinate the activities of staff, including hiring, coaching, and 
evaluating; 

• collaborate with internal and external partners to develop campaigns and media plans; 

• research market trends, competitor positioning, and opportunities to develop stronger plans; 



• own the marketing scorecard to track, assess, and improve Return on Investment and Return on 
Advertising Spends for their respective accounts and campaigns; 

• leverage and improve web, social and digital presence, user engagement, and functionality to 
maximize SEO, increase search rankings, integrate marketing and digital campaigns for lead 
generation, and boost marketing results; 

• develop project and campaign strategies, proposals, budgets, and timelines and keep campaigns on 
time and on budget with strong ROI/ROAS; 

• manage databases, including CRM of record, to effectively target and segment audiences for more 
effective marketing results based on demographics, personas, and/or channels; 

• seek out, listen for, and be attuned to new opportunities that will impact reputation and partners 
with communications counterparts;  

• collaborate with internal marketing team members in PR/media relations, creative services, digital, 
and public relations to bring the best solutions and expertise to the client, and to develop 
relationships and strategies to enable the division to produce even more cost-effective and powerful 
results for our accounts and the university as a whole;  

• support the university by adhering to consistent brand standards and core values; and 

• provide support to team members at all levels on various projects as needed. 
 

 
KEY COLLEAGUES  

Kyle Fisher, B.A. 
Vice President, Division of Public Relations, Marketing, and Creative Services 
Kyle Fisher, B.A. is Vice President for NSU's Public Relations, Marketing, and 
Creative Services and is part of NSU’s senior management team. Fisher provides 
strategic and integrated public relations counsel, planning, and leadership in the 
areas of branding, institutional visibility, enrollment marketing, advertising, Web 
and social media, internal communications, advancement communications, crisis 
communications, and public relations. She and her team are responsible for 
defining NSU’s brand strategy and building mutually beneficial and lifelong 
relationships with internal and external audiences in order to advance the 
university’s strategic goals, mission, and vision. Key priorities include collaborating 

with university officers, deans, and enrollment managers to attract and enroll qualified prospective students 
to NSU’s bachelor’s, master’s, doctoral, and professional degree programs and partnering with NSU’s Division 
of Advancement and Community Relations to promote NSU’s recently launched philanthropic campaign, 
Realizing Potential, the largest such campaign in the university’s history. 

A true believer in lifelong learning, Fisher is certified in SCUBA and the flying trapeze. Other hobbies include 
high-performance driving on road tracks, travel, horseback riding, and an obsession with mystery novels 
and movies (and movie gossip). 
 



Brandon L. Hensler, M.S., APR 
Executive Director, Division of Public Relations, Marketing, and Creative 
Services 
Brandon L. Hensler, M.S., APR, is the Executive Director of the Division of Public 
Relations, Marketing, and Creative Services for NSU. In this role, reporting to the 
Vice President, he co-manages the planning and execution of the university's 
strategic branding and integrated marketing communications plan, and leads the 
marketing communications management team. In addition, he performs public 
relations and executive communications for the Office of the President; 
measurement of the division’s paid, earned, and owned media initiatives; and 

manages the overall budget for the Division of Public Relations, Marketing, and Creative Services. 

Hensler previously served as Interim Executive Director of University Relations, Director of University 
Relations, and Associate Director of Public Affairs for NSU. Prior to joining the university, he was the Director 
of Communications for the ACLU of Florida, a statewide non-profit legal/advocacy organization based in 
Miami with offices throughout the state. He oversaw the organization's media relations, public relations 
and advertising strategies, and served as the organization's bilingual spokesperson locally and nationally. 
Prior to the ACLU, Hensler worked for PR Newswire, a New York-based international news organization. 

Hensler serves on the Board of Directors for Junior Achievement of South Florida, where he sits on the 
executive committee, chairing the marketing committee. A graduate of Leadership Broward Class XXX, he 
serves on their Board of Directors and co-chairs their annual Profiles in Leadership Black-Tie Gala. He is also 
on the Board of Directors of Florida Bulldog, an independent, non-profit, fact-based investigative journalism 
outlet. He previously served as a county commission-appointed board member on the Broward County 
Human Rights Board, and is a past-president of the Public Relations Society of America's Greater Fort 
Lauderdale Chapter. Hensler is a founding member of NSU’s 1964 Legacy Giving Society and was a founding 
member of the Downtown Fort Lauderdale Transportation Management Association's Sun Trolley 
Foundation Board. He has also served on the Board of Trustees of the Miami University "1809" Alumni 
Association. 

Hensler holds an M.S. in Conflict Analysis and Resolution from NSU's Halmos College of Arts and Sciences, 
and a B.A. in International Studies/Latin American Studies from Miami University (Ohio). A past honoree of 
the South Florida Business Journal’s prestigious “40 Under 40” award, he is accredited in Public Relations 
by the Universal Accreditation Board and is certified as a Lean Six Sigma Yellow Belt. He was recently 
honored by Leadership Broward Foundation as an honoree of their prestigious “Fun Lunch” award. He is 
bilingual in English and Spanish and is a proud NSU Shark. 

Heather Holliday 
Director, Enrollment Marketing Strategist & Writer 
Heather J. Holliday, Ed.D., serves as a Director of Enrollment Marketing and 
Strategy in NSU’s Division of Public Relations, Marketing, and Creative Services. In 
this role, she applies her 20+ years of higher education marketing experience to 
the planning, development, and execution of enrollment marketing and 
communication campaigns for the university. Holliday studied Marketing and 
Economics as an undergrad at the University of Florida before pursuing her 
master’s in Integrated Communications (Advertising and Public Relations) at 
Florida International University. From there, she began her career at Nova 

Southeastern University’s Fischler College of Education, where she also earned her doctorate in Higher 
Education and Organizational Leadership. 
 



Tara Probeck 
Director of Creative & Digital Communications 
Tara Probeck, B.S. is the Director of Creative and Digital Communications for 
Nova Southeastern University. She has spent the majority of her career in higher 
education, with a focus on creating multi-faceted campaigns for undergraduate 
and graduate admissions to meet enrollment goals. Probeck is a big picture 
thinker who seeks unique ways to deliver action-oriented content. Her passion is 
storytelling through visuals, powerful videos, and dynamic content. 

Probeck is responsible for leading a team of web, creative, and content marketing 
professionals; developing integrated communication and advertising campaigns; 

collaborating with a range of clients; evaluating the effectiveness of campaigns; elevating brand awareness; 
and researching new trends to engage prospective students. 

Probeck and her team are committed to making an impact in a competitive higher education market, from 
immersing in digital strategy and content development to managing integrated digital and advertising 
campaigns. 

While collaborating with her NSU colleagues is her primary focus by day, Probeck also enjoys cooking, 
baking, traveling, and spending time with her golden retriever-cocker spaniel puppy, Perkins. 
 

 
PREFERRED QUALIFICATIONS 

Nova Southeastern University seeks an Executive Director for Marketing Management with 

• a demonstrated ability to create and manage successful marketing and advertising campaigns with a 
spend of $5 million or greater aimed at enhancing visibility and brand recognition, brand 
development and launch, image advertising campaigns, fundraising or investor relations campaigns, 
corporate relations and business-to-business advertising, digital advertising for revenue generation, 
enrollment marketing and/or consumer services marketing; 

• a demonstrated ability to coach, support, and supervise direct reports to help them contribute to 
successful campaigns and develop their skills and leadership abilities for future professional growth 
and opportunities; 

• experience leveraging social media channels and digital marketing strategy; 

• a demonstrated ability to manage multiple, complex projects on time and on budget, demonstrating 
results against Key Performance Indicators or success measures; 

• a demonstrated ability to execute cross-channel marketing tactics to drive consumer engagement 
such as social and digital media, marketing automation/CRM, content creation and website 
management; 

• proven project management experience trafficking projects from concept to completion with key 
team members including clients, decision-makers, writers, designers, digital managers, and external 
agencies/vendors; 

• experience planning and delivering CRM and sales strategies across the business line encouraging 
consumer engagement and loyalty; 

• a demonstrated ability to direct communications with new and repeat customers through use of the 
CRM and sales promotion activities including recruitment or fundraising events and promotions, use 
of regular direct marketing and/or email blasts, text messaging, social outreach, etc.; 

• expertise in media production, visual, verbal, and interactive communication, and dissemination 
techniques and methods including alternative ways to inform and persuade via written, oral, and 
visual media as well as fluency in digital media production, communication, and dissemination 



techniques and methods including alternative ways to inform and persuade via digital, web, and 
social media;  

• superb client relations, account and project management, and business communications and 
presentation skills; and 

• advanced knowledge of MS Office Suite (Outlook, Word, Excel, PowerPoint) and standard Adobe 
Suite.  

A bachelor's degree in Business, Marketing, Advertising/Sales, Communications or a related field, or relevant 
experience is required for this position as is at least ten years of experience in marketing and running a 
marketing team. 
 
 

DIVERSITY, EQUITY, AND INCLUSION  

 Nova Southeastern University is a majority-minority institution, with students from at least 116 countries 
around the world. Diversity is one of NSU’s Core Values, which permeates all that it does, and also reflects 
its student body. NSU has been consistently recognized for its diversity. But at NSU, diversity is about so much 
more than a person’s ethnic background or the color of their skin. Inclusiveness is a cornerstone that makes 
the NSU campus and the lives of those touched by the university much richer. This foundation has been with 
NSU for its first 50 years, and will continue to guide it into the future.  

 As a majority-minority institution, and as a university recognized as a Hispanic Serving Institution (HIS) 
(defined in Title V of the Higher Education Act as not-for-profit institutions of higher learning with a full-time 
equivalent (FTE) undergraduate student enrollment that is at least 25 percent Hispanic), NSU’s community 
includes multiple cultures and perspectives. As such, it finds itself with the unique opportunity to invite all 
members of the community to learn from and appreciate others and to create a learning community that 
exemplifies inclusiveness and respect for diversity.  

  
  

 SALARY & BENEFITS 

Nova Southeastern University offers a competitive salary and benefits package. 
 
 

LOCATION 

Nova Southeastern University's core PR and Marketing senior leadership and creative teams  are located at 
Museum Plaza in Fort Lauderdale, Florida. All PR and Marketing employees are currently working remotely 
and will continue to do so for the foreseeable future. Those who wish to work on-site may do so in 
coordination with the Vice President and Executive Director to ensure that on-site capacity does not exceed 
40% and all CDC and health department guidelines can be strictly followed, including physical distancing, 
hand hygiene, and wearing a face covering. 
 
 

 

 

 

 

 

 



APPLICATION INSTRUCTIONS 

All applications must be accompanied by a cover letter and résumé. Cover letters should be responsive to 
the mission of Nova Southeastern University. Review of applications will begin immediately and continue 
until the successful candidate has been selected. 

To apply for this position, visit:  
Executive Director for Marketing Management, Nova Southeastern University. 

To nominate a candidate, please contact Anne Johnson: 

annejohnson@aspenleadershipgroup.com.  

All inquiries will be held in confidence. 
 

 

https://opportunities.aspenleadershipgroup.com/opportunities/896
mailto:annejohnson@aspenleadershipgroup.com

