: w.ﬂ W o
. .ckpv_wuf. >

oY

i

. .
5




2
:
>
:

.
'
Al >
s e,
'

s

-k
(X |

-7?#&7'
¥

« B
)
3

e
'
"o

-«%nﬂ:ﬁ;ﬁxﬁa
\ -
— G "I,

A-.f’.{.,'_
ey
2

o\

.47/7'414 '[4"’7'1 j ! <' o

r':‘; »

""'.'_‘{{:Z';.'jt”) *\‘h

£

iy

m

=

y
~

-

Ly

AL
{Jf’ f

3 W /
o ,-':' ’..’ -’,.vil‘-' -.;l-\_ ".‘)
Ew L

.
' :

» ' d
Winh L lns
Woey

—t

- ’*... ——

e ST 2 % = - : ) ) - .
‘- > 'numz:,.h - < v - - . : : . —— -
; - ¢ < \ "




——— g e

WP, FEF W

-
s

-

b1

¥
y
£ A

. \-: - - -
\
5 L
ey '
— '.
.

-’ T E
- -~ 1 > 1.‘ r
- - ™

\ ;% -

i

\

a2 5
| y .
- ! 5 >
. : 5
4 - e
: "
i "
- .
-y | 8z
. 2 st
- v"\ 1
. ) “« ‘e -
-
|
L 3 4
— -y
o A
' " \,,.,
S -3 i N

‘ - . . _

\ B e .

.

-

'

-
o
> -
r
»
- T
- - -
:
o—
- -
~ =
2 >
‘- - 9 . - -_v‘
B 2 : e
) ! ¥ :
. v _
= Iv'
- r -



What tools to use for A/B tested landing
pages?

How can | measure the success of my funnel?

Are FB Ads really the best? What are
alternatives?

Whats the best email marketing tool?
Mailchimp alternatives?

Is Google Optimize any good compared to
Optimizely?

How can | get started with my own funnel?

What are some good examples, and why?

What the fuck does AARRR stand for?
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Pirate Skills (150105752246081) ¥
Help: Choosing an Objective  Use Existing Campaign

Campaign: Choose your objective.

Campaign

I— Objective
What's your marketing objective?

Conversion

e

idd

’ h
y 1
\~ B
L} " S =
Y - B
...

Consideration

-

[w] =]
oo Ad Set Awareness

e el

e T

—— Audience
- Placements _ ™ )
| Budget & Schedule Brand awareness Traffic ) Conversions
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App installs Store visits
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—— Media
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Lead generation
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Custom Audiences {?» INCLUDE people who are in at least ONE of the following

Lookalike
Lookalike (DE, 3%) - Pirate Skills 30d

Add Custom Audiences or Lookalike Audiences

EXCLUDE people who are in at least ONE of the following

Website
Pirate Skills old - Purchase - 180d

Add Custom Audiences or Lookalike Audiences

Create New »
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W

Life Events
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Diese Erfindung macht im Internet die Runde. Der Effekt? Genial

Jetzt bestellen ---> www.ecocut-pro.de
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s Like

O 08K

2,508 shares

# Comment A Share v

Most Recent ™

Matthaeus Fiesel wer will kanns bei mir ausprobieren!
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JWHELPTECH

START HELPING THE WORLD
USING TECHNOLOGY!

“The Rit provided will allow you to build responsive dashboards that will
look incredible on any screen.”

Ramses Ross, Designer

Company Size

& Optimize your workflow and see your stats. START MY TRIAL
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CREATE AN A/B TEST DESKTOP MOBILE , SAVE PREVIEW PUBLISH

START THE WORLD
USING TECHNOLOGY!

E'The kit provided will allow you to build responsive dashboards that will
Elook incredible on any screen.”

Ramses Ross, Designer

Q Optimize your workflow and see your stats. START MY TRIAL




Variations

New variation Variation B

Choose from template

Import variation

JSHELPTECH

START THE WORLD
USING TECHNOLOGY!

E'The Rit provided will allow you to build responsive dashboards that will
look incredible on any screen.”

Ramses Ross, Designer

Q Optimize your workflow and see your stats. START MY TRIAL




17 Apr 2017 24 Apr 2017

Data Overview

Conv. Rate Improvement Conversions Visitors Traffic Split

+ Variation A 21.88% BASELINE 26,706 5,845 50%

~ Variation B 25,923
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OBJECTIVES TARGETING

Experiment objectives

Primary objective

Revenue

Secondary objectives

Session Duration

-+ ADD AN OBJECTIVE

Description and hypothesis

Increase signup rate by 15%
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Variant P Improvement Probability to be Probability to beat

) Conversion Rate
Best baseline

Original . .
280g sessions Baseline Baseline

Level up your

marketing skills 2% to 73%
441 sessions

29.38% 39.02%

Conversion Rate Over time

80.00%

40.00%

20.00%
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Created 20 May 2015 3:15 pm

CSGO Skills App
Created 30 Jun 2014 10:26 am

Plan the Meal
Created 09 Jul 2014 10:34 am

129,821
Subscribers

1,420
Subscribers

2,715
Subscribers

12.0%
Opens
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Layouts Themes Saved templates Campaigns Code your own

Featured

Logo

Showcase your products.

Feature the star of your collection first.

To get started, replace the image above with a striking product photo to catch
people’'s attention

Then describe what makes your product unique, useful, or gift-worthy. Be sure
to highlight the main features, and let people know where it's available.

Start Shopping

Sell Products

Market a line of products or promote seasonal

items.

Logo

Got an announcement to make?

Share your big news.

Announcements work best with a visually striking image followed by the detalls
people need to get involved,

Make an Announcement
Share details about a sale, event, or other big

news.

Logo

Share your story.

Newsletters keep people engaged with your brand. Share articles or videos, let
people know about new products or promotions, or invite them to events.

Drag a nice lookin

photo here

The main story

Make your emall easy 1o scan by Start by replacing the full-width
leading with one big feature or idea, header and feature Images with your
whether it's your latest blog post or a own, or use a 50lid color

new product feature background.

Tell A Story
Send a newsletter to let people know what

you've been up to.

v

4y S§ax
~ e .
- - -
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Logo

Send a tailored follow-up email.

Keep people involved by following up with a personal message or discount
code.

If you sell things, welcome new customers after a purchase, let lapsed
customers know you miss them, or offer a deal to your best customers.

If you don't sell things, weilcome new subscribers to your list, thank people
for attending an event or being involved, and let inactive subscribers know you

miss them

Follow Up

Send a tailored email to people who have

engaged with you.

Logo

Help people use your product or service.

Show how to get the most out of your products, or explain how to get
involved with your organization.

First, replace the logo and change the full-width header to a different
color or to a high-res image. Then, enter your content in the blocks

below.

Choose your approach.

Outhina wnure nrmduct'e faaturae_axniain how to care dnor it _or show how othar

Educate
Explain your products or share knowledge

about a topic.
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Send a Test Email Save and Exit v [ £

Edit Workflow Settings

Send Invite Code to New User on Waiting List Resume All Emails

Workflow recipe List name

List Added Date GO.SU (129,825 subscribers ) PR

@ Trigger: 1 day after subscribers join your list - Edit trigger

: Paused 37.2% 31.6% 0 1,087 Edit Email v Ess

Auto Invite Code 1 day delay Openrate  Click rate Queue Subscribers o=

=
Schedule: Every day, at 6:00pm - Edit schedule Bl st
Segment: Conditions - Edit segment |

Action: None : Edit actions 5
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This Goal was completed in 2,236 sessions | 27.48% funnel conversion rate L y‘:..;

Search reports and help

HOME
b 4,522

CUSTOMIZATION (entrance) / (exit)
/google+redesign/nest/nest-usa/quickview , /signin.html
Reports /home 3,614 (44.42%) /basket.html
/google+redesign/apparel/mens/mens+t+shirts proceeded to Billing and Shipping /store.html

REAL-TIME
@ /google+redesign/shop+by+brand/youtube /home

S AUDIENCE

Billing and Shipping
ACQUISITION 3’ 6 14

s cmmms P 718

BEHAVIOR "
/basket.html

CONVERSIONS 2,896 (80.13%) /yourinfo.html
proceeded to Payment /home

Goals
/store.html

Overview
Goal URLs

Reverse Goal Path

Funnel Visualization | ’ 515

Goal Flow ' (exit)
/payment.html

Smart Goals 2,381 (82.22%) /yourinfo.html

Ecommerce proceeded to Review /basket.html
/home

Multi-Channel Funnels

Attribution

0}:_ b 145

' /revieworder.html
(exit)

2,236 (93.91%) /basket.html

proceeded to Purchase Completed /payment.html
/store.html

Purchase Completed
Q  DISCOVER 2,236

27.48% funnel conversion rate

¥ ADMIN
p v (‘/ ."J, v ""o o;fﬁa“
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Events 1- Messages Sent 2 - Messages Received 3- Deleted Conversations

Event Debugging

Unique People by Age
Lifetime Value
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